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B A C K G R O U N D :  

A C A D E M I C  R E S E A R C H

T H E  B O S T O N  G L O B A L  F O R U M  A N D  L A  F O R U M  A R E  C A R E E R  F A I R S  F O R

J A P A N E S E  A N D  O T H E R  A S I A N  L A N G U A G E  S P E A K E R S .  T H E S E  T W O

C A R E E R  F A I R S  O P E R A T E  O N  A  N A T I O N A L  L E V E L  W I T H  T H E  L A  F O R U M

L O C A T E D  I N  L A  A N D  T H E  B O S T O N  F O R U M  B E I N G  L O C A T E D  I N  T O K Y O .

T H E Y  F O C U S  P R O M O T I O N  T H R O U G H  W E B S I T E ,  E M A I L  M A R K E T I N G ,  A N D

S O C I A L  M E D I A .  T H E Y  C O L L A B O R A T E  W I T H  O T H E R  R E N O W N E D

C O R P O R A T I O N S ,  S U C H  A S  T H E  U N I T E D  N A T I O N S  A C A D E M I C  I M P A C T ,

A N D  I N V I T E  S P E A K E R S  T H A T  A R E  D I S T I N G U I S H E D  L E A D E R S ,

S C H O L A R S ,  E T C .

R E S E A R C H I N G  O T H E R  C A R E E R  F A I R S  W I L L  H E L P  C R E A T E  A  S T R O N G

F O U N D A T I O N A L  B A S E  F O R  T H E  A P C C .  C O M P A N I E S  W O R K  H A R D  T O

C R E A T E  V E R Y  I M P R E S S I V E  A N D  I N - D E P T H  C A R E E R  C O N F E R E N C E S

T H A T  H E L P  P E O P L E  G E T  J O B S  T H A T  B E S T  F I T  T H E M  A N D  T H E I R

F U T U R E  E M P L O Y E R S .  D R A W I N G  W I S D O M  F R O M  O T H E R  C A R E E R  F A I R S

A N D  O T H E R  O R G A N I Z A T I O N S  C A N  R E A L L Y  H E L P  F I N D  N E W  I D E A S  A N D

G E T  T H E  B A L L  R O L L I N G  F O R  O T H E R  N E W  I D E A S .  K N O W I N G  T H E  B A S I C

E T I Q U E T T E  R U L E S  F O R  T H E S E  T Y P E S  O F  E V E N T S  W I L L  A I D  I N

C R E A T I N G  A  P R O P E R  C A M P A I G N  W I T H  A C C U R A T E  B R A N D

M E S S A G I N G .  



C A R E E R  C O N F E R E N C E  S W O T  A N A L Y S I S

Specific conference

Private schools attend

Student based 

Small Career Fair

Website is not working. 

Not a long event. 

S:

W:

B Y U  E D U C A T I O N  C A R E E R  F A I R

S U U  C A R E E R  &  I N T E R N S H I P  F A I R

D U K E  T E C H  C O N N E C T

Network with teachers around the state

Funding advice

Localized Content

Having multiple career fairs a semester

Other school events

UVU has a career fair the same day

O:

T:

Technology is rising in the community

Internship advice

Can reach a crowd in Southern Utah, no other

place can

Career Model easily replicated

Rising Debt if students do not show up

Not a lot of businesses around

S:

W:

Attracts a large crowd 

Focus on companies in southern Utah. 

Networking is easier in a small town

Dixie State Career Fair

Small Community

Small Budget

O:

T:

A specific conference

High quality food

Small crowd, easier to network 

Lack of opportunity to meet other companies

User experience 

Cost money to attend

S:

W:

Inaccessible to a large student body

Acquisition to offer new jobs

Content viewership

Expensive school

North Carolina tech conference 

O:

T:



R E B R A N D I N G  E X A M P L E S  

REEBOK: LOGO

G O O D  R E B R A N D I N G

B A D  R E B R A N D I N G

GAP: LOGO ANIMAL PLANET: LOGO

WNBA: LOGO & SPONSORS

Change of logo led to confusion and 

loss of nostalgia for consumers. Customers 

bond and become loyal to logos.

Refreshing change and look which was cohesive with their branding and messaging.



B E S T  P R A C T I C E S

Conduct Deep Research 

What’s our brand reputation today?

What do we want it to be tomorrow?

How do our customers make decision on whether or not to participate?

Where do we perform well today?

1.

Deep research can have varying definitions of deep depending on the company or person that’s

using the word. To us, deep research is used to discover who your brand is and what it should

focus on for greatest impact. Deep research means a carefully considered process that is

designed to answer critical questions that will drive your brand forward. Ask questions like:

2. Redefine your company's vision, mission, and values.

What are you doing? How are you doing it? Why are you doing it? When you're re-evaluating your

vision, mission, and values during a rebrand, these are the three questions you'll need to ask

yourself. While it's easy to take your messaging foundations for granted, they can change as a

company grows.

3. Keep It Simple and Consistent

Whatever you do, don't complicate the new visuals with too many components as if you need to

explain every aspect of why it's different. Let your audience figure out some of it, and stick to a

basic visual display of the symbolic attributes it represents. Less is definitely more when it

comes to your brand's visual identity system.

4. Share the New Brand Everywhere and Often

There is nothing wrong with sharing this visual rebrand everywhere and as often as possible. Hit

everyone with the new look and feel by sharing it with anyone who will listen and look. You

never know when and how you can win new customers, and the rebrand may catch the attention

of prospects who had passed by when the old brand visuals didn't resonate with them. Use the

narrative as a story to help the audience remember it, get attached, and share it with their

social circles.

5. Set Measurable Rebranding Goals

Establishing measurable goals for your rebranding initiative can help to keep your efforts

focused on achieving tangible results. It can be easy to get caught up in conceptualizing ideas

for a new branding scheme, but if those exciting ideas don’t align with your goals, the point is

moot.



B U Y E R  P E R S O N A S

S T U D E N T S

F A C U L T Y Faculty play a pivotal role in supporting the

students and ushering them in a direction

towards completing their APCC certification.

All teachers, no matter the major/minor,

should be bringing up APCC in the beginning

of class. They are a great asset in spreading

the word and encouraging students to attend

while also making known the benefits that

come with it. 

Fear. the fear of something new or committing to

something that may put them in an awkward situation. 

Lack of knowledge. Not knowing enough about the

event to know what we provide, not seeing the

importance or impact it may have on their future.

Misinformation. May have heard from others about

past APCC conferences and how little it did for them

making them reconsider putting time into it

The buyer persona is the student here at this school. One

that is hopeful for their future and are excited for

opportunities to advance themselves in the field they are

studying by opening themselves to employers and

networking opportunities. Challenges facing our “hero”

are:

E M P L O Y E R S
The employees play a big part in getting the

students attention. Big names like Amazon

in the past have been the hook for many

students and are a big way to get our foot

in the door. By cultivating and playing off

on past positive experiences we can create

win-win situations creating excitement and

healthy noise for everyone. 



S T Y L E  G U I D E



P R O M O S

P O S T E R

B A N N E R

S T I C K E R



A P C C  C E R T I F I C A T I O N  R E C O M M E N D A T I O N S

APCC certification and recommendations are key

for students to understand how to take advantage

of the great opportunity that APCC is. Going to

APCC without the certification or any

recommendations is a plan for failure. 

 Communication is number one in marketing and the

number one thing, preparing students for APCC, is

not being communicated in an understanding way

at all. Based on our research on other career fairs

we found that having a standard of what employers

are looking for in students will help employers and

students be unified and on the same page. We also

incorporate email marketing, social media, and

website content as those are the primary forms of

marketing used by other career fairs. 



P U R P O S E :  B R I N G  A W A R E N E S S  T O  T H E

A P C C - P A L O O Z A  A N D  A P C C  &  G I V E  O U T

I N F O R M A T I O N  A B O U T  B O T H  E V E N T S

D A T E : 0 2 - 1 8 - 2 3

L O C A T I O N : L I B R A R Y ,  H G B ,  A L O H A  C E N T E R

S U P P L I E S : T A B L E ,  C A N D Y ,  I N F O

C A R D S , D E C O R A T I O N ,  E Y E - C A T C H E R

E S T I M A T E D  B U D G E T :  $ 5 0

#  O F  S T A F F :  2  P E R  T A B L E

P R O M O T I O N :  S O C I A L  M E D I A  P O S T S ,

E M A I L  M A R K E T I N G ,  P O S T E R S

E V E N T :  P O P - U P  B O O T H



P U R P O S E :  K I C K - O F F  E V E N T  T O  P R O M O T E  T H E  A P C C

A N D  G E T  S T U D E N T S  E X C I T E D  T O  C O M E  T O  I T  -

" A T T E N D  A P P C "

D A T E  A N D  T I M E : 0 2 - 2 5 - 2 3  @  5 : 0 0 P M - 7 : 0 0 P M

L O C A T I O N : C A C

S U P P L I E S : C A T E R I N G  ( L & L ) ,  G A M E S ,  D J ,  C H E C K - I N

D E S K ,  P R I Z E S ,  T A B L E S ,  C H A I R S ,  B O O T H S ,  B R O C H U R E S

 

E S T I M A T E D  B U D G E T :  $ 1 0 0 0

#  O F  S T A F F :  3 0 - 4 0  V O L U N T E E R S

P R O M O T I O N :  S O C I A L  M E D I A  P O S T S ,  E M A I L

M A R K E T I N G ,  P O S T E R S ,  W O R D  O F  M O U T H ,  V I D E O

E X P E C T E D  A T T E N D E E S :  8 0 0 - 1 0 0 0  S T U D E N T S  ( T A R G E T

A U D I E N C E )

E V E N T :  A P C C - P A L O O Z A



E V E N T :  A P C C - P A L O O Z A

D A Y  O F  T H E  E V E N T :

-  A R R I V E  A T  L E A S T  O N E  T O  T W O  H O U R S  P R I O R  T O  T H E  S T A R T  T I M E  O F

T H E  C A R E E R  F A I R  F O R  S E T U P .

-  S T A Y  T H E  E N T I R E  T I M E  O F  T H E  C A R E E R  F A I R  A N D  C O O R D I N A T E  B R E A K S

W I T H  O T H E R  S T A F F .

-  W E  W I L L  N E E D  A T  L E A S T  3 0  E M P L O Y E R S  T O  H E L P  W I T H  T H E  E V E N T .  

-  M A K E  A P P L Y I N G  F O R  A  P O S I T I O N  E A S Y ,  E I T H E R  B Y  S E T T I N G  U P

L A P T O P S  C O N N E C T E D  T O  Y O U R  E V E N T S  O N L I N E  A P P L I C A T I O N  P A G E  O R

B Y  P O S T I N G  I N F O R M A T I O N  A B O U T  A  M O B I L E  A P P  A T T E N D E E S  C A N  U S E

F R O M  T H E I R  O W N  P H O N E S  O R  O T H E R  M O B I L E  D E V I C E S .

-  G E T  A  L O C A L  C O M P A N Y  ( L & L )  T O  C A T E R  F O R  F O O D .  

-  G E T  A  G R E A T  P L A Y L I S T  G O I N G  T O  B R I N G  T H E  L O C A L  F E E L  T O  T H E

E V E N T .  

-  A T  T H E  E N D  O F  T H E  E V E N T ,  B R E A K  D O W N  T H E  T A B L E S  A N D  D I S P L A Y S

O F  T H E  C O M P A N I E S  T H A T  W I L L  B E  A T T E N D I N G .  

A F T E R  T H E  E V E N T :

-  P R O V I D E  F E E D B A C K  T O  T H E  S P O N S O R I N G  O R G A N I Z A T I O N  ( A P C C )

O N  T H E  A P C C P A L O O Z A  ( Q U A L I T Y  O F  T H E  S T U D E N T S ,  L O C A T I O N ,

E X C I T E M E N T  F L O W ,  I M P R O V E M E N T  S U G G E S T I O N S  F R O M  S T U D E N T S

T H A T  H A V E  P R E V I O U S L Y  A T T E N D E D )

-  I F  A P P L I C A B L E ,  S E N D  T H A N K  Y O U  E M A I L S  T O  I N D I V I D U A L S  W H O

A T T E N D E D .

 

-  G A T H E R  D A T A  O N  T H E  N U M B E R  O F  C A N D I D A T E S  Y O U  I N T E R A C T E D

W I T H  A T  T H E  E V E N T ,  T H E  N U M B E R  O F  S T U D E N T S  W H O  A T T E N D E D .

R E P O R T  T H I S  I N F O R M A T I O N  T O  M A N A G E M E N T  O R  P E O P L E  I N

C H A R G E  O F  A P C C  A N D  C O M P A R E  T H E  D A T A  T O  O T H E R  C A R E E R

F A I R  E V E N T S .

-  D E C I D E  W H E T H E R  Y O U  S H O U L D  T H R O W  A N O T H E R  K I C K  O F F

E V E N T .  



C O N T E N T  C A L E N D A R



S O C I A L  M E D I A  S A M P L E  P O S T S

CAPTION:
"Want to work at one of the leading companies in the WORLD? Don't miss your

chance to talk with Google about potential job and internship opportunities.

Join us at the APCC! #APCC #BYUH #GOOGLE #CAREERFAIR



S O C I A L  M E D I A  S A M P L E  P O S T S

CAPTION:
"One of the universities visiting APCC this year is BYU Law School. If you are

interested in earning a law degree, come learn more about one of the best

value law schools at the APCC! #APCC #BYUH #BYULAW #CAREERFAIR

#LAWSCHOOL



S O C I A L  M E D I A  S A M P L E  P O S T S

CAPTION:




Don't miss our kick-off event: BYUH's first ever APCCPALOOZA!

There will be music, food, games, and more! Come have some fun!

RSVP at the link above. #APCC #APCCPALOOZA #BYUH #KICKOFF



W E B  C O N T E N T  &  E M A I L  E X A M P L E

Use SEO keywords:

network, interview,

job offer,

internships, etc. 



R E E L

Our reel is meant to promote APCC using clips of Hawaii to attract the

students. Living in Hawaii is the one thing everyone has in common. It is

a way to reach our whole audience and engage with them. The

narrator voices their experience at the APCC and encourages other

students to attend. 
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https://youtu.be/Wj1vrJP2_Wg
https://youtu.be/NxyMoMQksRQ

